
GOVERNMENT OF PUERTO RICO
PUERTO RICO PUBLIC SERVICE REGULATORY BOARD 

PUERTO RICO ENERGY BUREAU

CASE NO. NEPR-MI-2020-0001  

SUBJECT:   

Motion in Compliance with Resolution and Order of 
August 4, 2022 

MOTION IN COMPLIANCE WITH RESOLUTION AND ORDER OF AUGUST 4, 2022 

TO THE PUERTO RICO ENERGY BUREAU: 

COME NOW LUMA ENERGY, LLC as Management Co., and LUMA ENERGY 

SERVCO, LLC (collectively, “LUMA”), through the respective undersigned legal counsel and 

respectfully state and submit the following: 

1.  On May 31, 2022, LUMA filed before the Puerto Rico Energy Bureau (“Energy 

Bureau”) a Motion Submitting CILTA, SUBA-HH, and SUBA-NHH Proposed Factors and Request 

for Confidential Treatment (“May 31st Submission”).  LUMA submitted the annual proposed 

contributions in lieu of taxes cost adjustment (“CILTA”), help to human subsidies (“SUBA-HH”), 

and non-help to human subsidies (“SUBA-NHH”) factors reconciliations.  It also presented the 

CILTA, SUBA-HH and SUBA-NHH proposed riders to be applied from July 2022 until June 

2023.   

2. On June 15, 2022, LUMA filed before the Energy Bureau a Motion Submitting 

Quarterly Reconciliations and FCA, PPCA and FOS Calculated Factors and Request for 

Confidential Treatment (“June 15th Submission”). With the June 15th Submission, LUMA included 

supporting documentation on the calculated quarterly reconciliations for the Fuel Charge 
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Adjustment (“FCA”) and Purchased Power Charge Adjustment (“PPCA”) riders and the calculated 

factors for the FCA, PPCA, and Fuel Oil Subsidy (“FOS”) riders to be applied during the period 

from July 1st until September 30th, 2022. 

3. On June 17, 2022, the Energy Bureau issued a Resolution and Order in which it, 

among others, scheduled a Technical Conference on June 24, 2022, at 10 a.m. to discuss the above-

mentioned submissions. 

4. On June 24, 2022, the Technical Conference for this instant proceeding was held. 

During the hearing, the Commissioners made three (3) requests for information to the LUMA 

representatives. The requests for information were the following: 

a. Provide a sensitivity analysis; of the impact of a $2 drop on natural gas 

prices. 

b. Provide data on peak reserve forecast amounts for the summer months. 

c. Provide information on whether LUMA has begun to implement consumer 

education programs for energy conservation and what mechanisms LUMA 

has in place. 

5. On June 28, 2022, LUMA filed a Motion in Compliance with Bench Order Issued 

at the Technical Conference Held on June 24, 2022. LUMA responded to the requests for 

information posed during the Technical Conference, including information and examples of the 

consumer education programs for energy conservation LUMA has begun to implement, and the 

mechanisms in place to carry out those programs. Therein, LUMA showed how the new electricity 

bill contains tools for customers to understand their electricity usage better, such as energy 

conservation tips to help the customer save money. LUMA also included examples of ongoing 
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social media energy-saving campaigns, conservation messages around specific events, and pre-

emptively notifying customers of potential generation shortfalls.  

6. On August 4, 2022, the Energy Bureau entered a Resolution and Order in which it 

required LUMA to submit on or before August 19, 2022, (i) a summary of the conservation 

campaign plan, including, among other things, a list of the media and/or mechanisms to be used 

for its dissemination, (ii) evidence of the efforts made, and (iii) a projection of the number of 

clients expected to be impacted by the campaign (“August 4th Order”). 

7.  In compliance with the August 4th Order, LUMA respectfully submits a summary 

of the conservation campaign plan, evidence of the efforts made, and the number of clients 

impacted by the campaign as Exhibit 1 to this Motion. As explained in Exhibit 1, LUMA has 

increased its event-related social media messaging, its ongoing social media energy-saving 

campaign, and conservation knowledge and tips through its social media channels. Additionally, 

LUMA has posted energy conservation videos through its social media accounts, providing 

recommendations on ways customers can conserve energy. Moreover, the Energy Bureau will find 

the projection of the number of customers impacted by these energy conservation education efforts 

through customer bill inserts and each social media channel.  

WHEREFORE, LUMA respectfully requests that the Energy Bureau take notice of the 

aforementioned, accept the documents included as Exhibit 1 to this Motion, and deem LUMA 

complied with the August 4th Order. 

RESPECTFULLY SUBMITTED. 

In San Juan, Puerto Rico, on this 16th day of August 2022. 



4 

I hereby certify that I filed this Motion using the electronic filing system of this Energy 

Bureau. I will send an electronic copy of this Motion to counsel for PREPA Katiuska Bolaños-Lugo, 

kbolanos@diazvaz.law, and to the Independent Consumer Protection Office, through Director

Hannia Rivera, hrivera@oipc.pr.com. 

DLA Piper (Puerto Rico) LLC 
500 Calle de la Tanca, Suite 401 
San Juan, PR 00901-1969 
Tel. 787-945-9132 
Fax 939-697-6102 

/s/ Yahaira De la Rosa Algarín 
Yahaira De la Rosa Algarín 

RUA NÚM. 18,061 
yahaira.delarosa@us.dlapiper.com

mailto:hrivera@oipc.pr.com
mailto:yahaira.delarosa@us.dlapiper.com
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Exhibit 1 



RESPONSES TO AUGUST 4, 2022, INFORMATION REQUESTS 1 

 

Permanent Rate August 19, 2022, Information 

Request Response in Compliance with Resolution 

and Order from August 4, 2022 

NEPR-MI-2020-0001 

Response: RFI-LUMA-MI-2020-0001-20220819-PREB-01 

 

SUBJECT  

Permanent Rate  

REQUEST  

LUMA to provide a summary of the conservation campaign plan, a list of the means and mechanisms to 

be issued, evidence of the efforts made, and a projection of the number of customers LUMA expects to 

impact with this conservation campaign.  

RESPONSE 

On June 28, 2022, LUMA filed a motion addressing energy conservation in response to a technical 

conference request (June 28 TCIR) made by this Energy Bureau.  In the June 28 TCIR, LUMA 

acknowledged the importance of energy conservation and outlined the ways it encourages customers to 

save energy through various methods.     

LUMA strongly supports energy conservation and actively encourages customers to save energy through 
the following distribution channels: 

• Customer Bill Inserts  

• Social Media Channels (Facebook, Twitter, Instagram, LinkedIn, and YouTube) 

• Primary Website: LUMApr.com 

• LUMA’s Savings Website: https://lumapr.com/residencial/ahorrando-energia-y-dinero/ 

• Primary Mobile App: Mi LUMA  

• Primary Phone Number: 1-844-888-5862 

As previously mentioned in the June 28 TCIR, LUMA released a new customer bill design in March 2022, 

which includes energy conservation tips to help customers save money.  LUMA shared the news through 

its social media platforms to ensure customers were informed of the information.  In addition to the new 

bill design, LUMA also distributes informational bill inserts containing energy conservation tips, as shown 

in the image bellow. The energy conservation bill inserts were sent to customers throughout August.  

 

https://lumapr.com/residencial/ahorrando-energia-y-dinero/
https://lumapr.com/residencial/ahorrando-energia-y-dinero/
https://miluma.lumapr.com/login
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Furthermore, LUMA provides conservation messages to customers around specific events, examples of 

which were provided in the June 28 TCIR regarding the April 6, 2022, event.  In the days that followed 

said event, LUMA published multiple social media posts encouraging its customers to manage their 

energy consumption to help reduce demand as LUMA restored the system.  

Since the June 28 TCIR, LUMA has continued to proactively provide notice to customers when there is a 

potential generation shortfall event. When generation shortfalls occur, LUMA encourages its customers to 

practice prudence in energy consumption, especially during peak hours, and provides tips on how to do 

so through its social media channels.  

In addition to providing conservation-oriented bill insights and event related social media messaging, 

LUMA has an ongoing social media energy saving campaign, in which it provides energy conservation 

knowledge and tips that can have a big impact, not only on the environment, but also on a customer’s bill. 

In addition to the examples provided in the June 28 TCIR, LUMA has continued to regularly provide 

conservation knowledge and tips through its social media channels, examples of which are seen in the 

images below and on LUMA’s social media channels linked above.  
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Additionally, LUMA posts energy conservation videos such as the July 31, 2022, short video in which 

LUMA’s Vice President of Capital Programs provided tips on ways costumers can conserve energy.  This 

video was shared in LUMA’s social media accounts and can be seen in the following links:  

• Instagram Link  

https://www.instagram.com/p/CgsHVRBFMuN/
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• Facebook Link 

• Twitter Link 

• YouTube Link 

Based on the number of customers and social media followers, LUMA projects energy conservation 

education efforts have the following customer impact: 

Customer Bill Inserts: 1.5 million customers  
Social Media Channels:  

• Facebook: 202,653 followers 

• Twitter: 60,222 followers 

• Instagram: 21,908 followers 

• LinkedIn: 18,213 followers 

• YouTube: 312 followers 

LUMA understands the need for customers to receive energy conservation education and encourages 

this Energy Bureau to help LUMA impact more customers by sharing LUMA’s energy conservation posts 

through the Bureau’s social media channels. Additionally, LUMA submitted an Energy Efficiency and 

Demand Response Transition Period Plan for PREB’s review on June 21, 2022, under docket NEPR-MI-

2021-0006 and is awaiting PREB’s review. This Transition Period Plan included an emergency demand 

response program plan for commercial and industrial customers. LUMA continues preparing for 

deployment of the programs, while they await approval by the Energy Bureau. 

 

https://www.facebook.com/lumapuertorico/videos/364396302544359/
https://twitter.com/lumaenergypr/status/1553832952424972295
https://www.youtube.com/watch?v=XEVoOFfzSYM
https://www.facebook.com/lumapuertorico
https://twitter.com/lumaenergypr/status/1557179988457275399
https://www.instagram.com/lumapuertorico/
https://www.linkedin.com/company/luma-energy-puerto-rico/
https://www.youtube.com/channel/UCMffIxYSBw1XC511WCyRXXw

